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Karigari Chronicles

A Month of Momentum, Milestones & Meaningful Moments

March was a vibrant and growth-driven month for Karigari
Restaurants, marked by celebrations, learning, and strong
team alignment. We introduced a specially curated Holi
Menu, bringing festive flavours to our guests across outlets,
and celebrated Women'’s Day at Karigari Connaught Place,
honouring the incredible women who are an integral part of
our journey. The Karigari team also visited the prestigious
AAHAR Expo, gaining valuable industry insights and
inspiration.

Internally, a quarterly meeting with Restaurant Managers
and Chefs under Futomic Group helped align teams on
goals, performance, and future strategies. The month also
saw new hirings, strengthening our growing teams, along
with impactful PR coverage that enhanced our brand
presence. Backed by consistent guest experiences and
festive momentum, Karigari witnessed steady sales
growth, while our digital platforms continued to expand
through engaging content and storytelling.

March truly reflected a balance of celebration, collaboration,
and continuous progress for the brand.

In this newsletter :

Rangotsav at Karigari

Women's Day Celebration

Karigari at AAHAR Expo

Quaterly Meeting
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Rangotsav at Rarigari | A Festive Symphony of Flavours
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This Holi, Karigari Restaurants brought the festival alive with
Rangotsav—a thoughtfully curated menu that blended tradition,
innovation, and vibrant flavours into one unforgettable experience.
Inspired by the colours and joy of Holi, the menu was designed to
take guests on a sensory journey through festive indulgence.

The beverage selection featured refreshing creations like Chameli
Thandai, a luxurious floral blend with notes of jasmine and
cardamom; Kala Khatta Banta, offering a tangy, fizzy burst of
nostalgia; Bela Chameli Frozen Sharbat, a fruity and floral fusion;
and the indulgent Thandai Flight, bringing together the richness
of saffron, nuts, and aromatic spices. Each drink was crafted to
capture the refreshing essence of the season.

The culinary offerings were equally vibrant, featuring innovative
dishes such as Chai Chocolate Ghever Parfait, Jalebi Tiramisu, and
Dahi Dates Gujiya, alongside bold savouries like Mushroom
Koliwada and Peshawari Chicken Keema Pakodi. Rangotsav
wasn’'t just a menu—it was a celebration of colours, flavours, and
creativity, making Holi at Karigari a truly memorable experience for
every guest.

Celebrating strength,
Restaurants marked Women'’s Day with

entrepreneurship, Karigari

a thoughtfully curated

gathering at Karigari Connaught Place. The event brought together
inspiring female entrepreneurs and talented Karigars from diverse fields,
creating a meaningful platform to honour their journeys, achievements,
and the impact they continue to make in their respective domains.

The highlight of the celebration was an engaging Mirror Clay Art
Workshop, where guests had the opportunity to express their creativity
in a relaxed and interactive environment. The session encouraged
collaboration, conversation, and artistic exploration, making it both
enjoyable and memorable for everyone involved. It beautifully aligned
with the spirit of Karigari—celebrating craftsmanship and the art of
creation.

Following the workshop, guests were hosted for a specially curated lunch
at the restaurant, where they could unwind, connect, and share their
stories. The warm hospitality, vibrant ambiance, and thoughtfully
designed experience made the celebration truly special. The event was
not just a gathering, but a reflection of Karigari's commitment to
empowering communities, celebrating talent, and recognising the
incredible women who continue to inspire and lead with passion.

Welcoming Mr. Jeevesh Singh to the Team

across platforms.

We are delighted to welcome Mr. Jeevesh Singh as the Digital Growth Manager
at Futomic Head Office, strengthening the digital capabilities of Karigari
Restaurants and its associated ventures. His role will be instrumental in driving
data-led strategies, enhancing online visibility, and accelerating digital growth

With a focus on performance marketing, audience engagement, and brand
expansion, Jeevesh brings fresh perspective and expertise to the team. We are
excited to have him on board and look forward to the impact he will create as we
continue to scale our digital presence. Welcome to the Karigari family!



Karlgarl at AAHAR 2026 | Explormg the Future of Hospitality
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The team from Karigari Restaurants
attended AAHAR 2026, one of the most
significant exhibitions in the food and
hospitality industry, supported by the
Ministry of Commerce and Industry.
The visit was a valuable opportunity for
our Karigars to experience the scale,
innovation, and evolving landscape of
the industry firsthand.

Preserved for Lasting Values

A key highlight of the event was the
presence of Chef Harpal Singh Sokhi,
who showcased his culinary expertise
at the APEDA stall, drawing attention
and appreciation from industry
professionals and visitors alike. His
participation added pride and
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inspiration for the entire Karigari team.

The exhibition brought together innovative companies, entrepreneurs, and industry leaders from across the
country, presenting new ideas, technologies, and solutions shaping the future of the F&B sector. For the Karigari
team, it was an insightful experience—offering opportunities to learn, network, and gain fresh perspectives. Events
like AAHAR continue to reinforce how rapidly India’s hospitality ecosystem is growing, and the visit further
strengthened our commitment to evolving, innovating, and building a future-ready brand.

Karigari Quarterly Meeting | Aligning for Growth and Excellence

Karigari Restaurants conducted its Quarterly Meeting
at Kaksh Banquet, bringing together leadership and key
teams to review performance, address challenges, and
define the way forward. The meeting focused on
quarterly reports, operational insights, and open
discussions around the on-ground realities faced by
restaurant teams, ensuring alignment across all levels of
the organization.

The session was attended by Yogesh Sharma, Founder &
CEO; Manish Sharma, Co-founder & COO; Faiz Ali Khan,
CGM; along with all Restaurant Managers, Executive
Chefs, and the Head Office team. The discussions
encouraged transparency, collaboration, and solution-
oriented thinking, reinforcing a unified vision for growth
and operational excellence.

A special highlight of the meeting was the recognition of _ 2
outstanding performances across outlets. e il . .

The Karigari Bengaluru team was awarded the Certificate of Achievement for Overall Performance, Karigari
Connaught Place received recognition for Best Sales Growth, and Karigari Noida Sector 51 was honoured for
Best Sales. These recognitions celebrated the hard work, consistency, and dedication of the teams, motivating
everyone to continue striving for higher standards in the months ahead.

The meeting also served as a platform to reinforce Karigari's core values of accountability, teamwork, and
continuous improvement. Leaders shared key strategic directions for the upcoming quarter, emphasizing
consistency in guest experience, stronger coordination between teams, and a proactive approach to problem-
solving. The collaborative environment encouraged every participant to contribute ideas and insights, making the
session not just a review, but a step towards building a more aligned, efficient, and future-ready Karigari.
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From the Founder’s Desk

March has been a month that beautifully balanced

celebration, learning, and alignment for Karigari
Restaurants. From festive moments like Holi to
meaningful team engagements and industry

exposure, the month reflected our ability to grow
while staying rooted in our values. Each initiative,
whether on-ground or strategic, continues to
strengthen the foundation we are building together.

is the commitment and
teams across

What stands out most
ownership displayed by our
locations. From delivering consistent  guest
experiences to actively participating in
platforms and internal discussions, the collective
effort has been inspiring. It is this spirit of
collaboration and continuous improvement that
drives Karigari forward.
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As we move ahead, our focus remains clear—to build with purpose, scale with responsibility, and continue
celebrating the spirit of our Karigars. The journey is ongoing, and with the strength of our people, | am confident
that we will continue to achieve greater milestones together. guest experiences to actively participating in
learning platforms and internal discussions, the collective effort has been inspiring. It is this spirit of collaboration
and continuous improvement that drives Karigari forward.

Yogesh Sharma
Founder & CEO, Karigari Ventures Ltd.
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Digital Presence on the Rise: Karigari’s Growing Social Media Footprint

Karigari's digital journey saw strong momentum in March, driven by creativity,
consistency, and an increasingly engaged online community. The month reflected
the growing impact of our storytelling and the way our content continues to Karigari_restaurants v @@=
resonate across platforms.

Karigari By Chef Harpal Singh Sokhi
@ 858 36.8K 3
posts followers following
Across Instagram, Facebook, LinkedIn, Pinterest, and YouTube, we achieved: ©
5 m i I Iio n+ tota I Views C;:;l(vﬁg&smnes by @chefharpalsokhi on every plate <

Delhi | Noida | Gurgaon | Faridabad | Dehradun |

4,000+ new followers added Bangalore | Indore | Chandigarh
(2 linktr.ee[karigari_restau... and 2 more
200,000+ engagements

@ karigari_restaurants

Professional dashboard
2 56M views in the lat

This growth highlights the strength of our content strategy and the deeper
connection we continue to build with our audience. From festive campaigns around
Holi to engaging reels and storytelling-led content, every initiative contributed to -+ o e °

amplifying Karigari's digital voice. ew - Comnaught.. Punjabi agh Karkardooma Adkant,

Edit profile Share profile Contact

A big appreciation to our marketing, content, design, and outlet teams for their
passion, creativity, and collaborative efforts behind every post and campaign. As we
move ahead, let's continue to innovate, stay consistent, and create content that not
only performs but also truly represents our craft, our culture, and most importantly,
our Karigars.

[@ karigari_restaurants @ Karigari Restaurants
@ Karigari Restaurants @® Karigari Restaurants
[ Futomic Group KarigariByCHSS

www.karigariindia.com

PAGE 5



	17 April 2026
	MARCH ISSUE
	Karigari Chronicles
	A Month of Momentum, Milestones & Meaningful Moments
	March was a vibrant and growth-driven month for Karigari Restaurants, marked by celebrations, learning, and strong team alignment. We introduced a specially curated Holi Menu, bringing festive flavours to our guests across outlets, and celebrated Women’s Day at Karigari Connaught Place, honouring the incredible women who are an integral part of our journey. The Karigari team also visited the prestigious AAHAR Expo, gaining valuable industry insights and inspiration.
	Internally, a quarterly meeting with Restaurant Managers and Chefs under Futomic Group helped align teams on goals, performance, and future strategies. The month also saw new hirings, strengthening our growing teams, along with impactful PR coverage that enhanced our brand presence. Backed by consistent guest experiences and festive momentum, Karigari witnessed steady sales growth, while our digital platforms continued to expand through engaging content and storytelling.
	March truly reflected a balance of celebration, collaboration, and continuous progress for the brand.
	In this newsletter :
	Rangotsav at Karigari
	Women’s Day Celebration
	Karigari at AAHAR Expo
	Quaterly Meeting

	Rangotsav at Karigari | A Festive Symphony of Flavours
	Karigari at AAHAR 2026 | Exploring the Future of Hospitality


